OCR CREATIVE IMEDIA - LEARNING JOURNEY

At Home
Using personalised
learning planto
focus revision on

weakesttopics using Full Paper
range of digital and Trial Exam (Baseline)
print material.
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. Design Theory
Design Fundamentals, Layout & Compaosition,
- Colour Use, Typography, Brand, Imagery and
Image Use.
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Practice Project

A unitto give learner the opportunity to practice and preparefor the
2 practical units they will need to complete. Tasks include Client
Requirements, Source & Store Assets, Navigation Planning, Work

Plan, Visualisation Diagrams, Creating the Product, Testing & Review.

1 Exam Unit (40% of Final Grade) Grade Requirement

_'_ RO93 : Creative iMedia in the media industry i%n,' Level 2D* - 90%
! Level 2 Distinction —80%
» {c% o° Level 2 Merit—70%
- = 2 Live Assignments (60% of Final Grade) O Level 2 pass—60%
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RO94: Visual identity and digital graphics °. : Level 1 Distinction —50%
RO97: Interactive digital media product (IDMP) (}.P Level 1 Merit—40%

Level 1 Pass —30%

HOMEWORK Current Topic Theory Notes // Assignment Preparati

ASSESSMENT End of Learning Objective // Mock Papers

DNA Past Exam Questions // Past Topics Low Stake MCQs

Topic Area 2: Factors influencing Product Design

Unit R093: Media Industry How style, content and layoutare linkedto the purpose, Client
= Lt . L requirements and how they are defined, Audience demographics
— Topic Area 1: : The media industry )
—_— o and segmentation, Research methods, sources and types of data,
Sectors of the media industry, Products Mediacodes used to convey meaning, create impact
inthe mediaindustry, Jobrolesinthe v & p

V% RO94 VI & Digital Graphics Topic 1& 2 (Planning)

., ' Purpose of visual identity, Component features of visual identity, Elements
ﬁ@ '-@@ of visual identity, Visual identity design style, Concepts of graphic design,
= R0O97 IDMP Task 3 Layout conventions for different graphic products, Technical properties of

images and graphics,
ROS7 IDMP Task 2 Pre-productionand planning documentation usedto generate ideasand
concepts for visual identity and digital graphics.

ROS7 IDMP Topic 3 (Reviewing) Learning
Techniques to test/check the technical properties of
interactive digital media, Techniques toreview the fitness for
purpose of completed interactive digital media, Constraints
which limit the effectiveness of interactive digital media,
Further development opportunities for digital media

Cambridge TLevel
. . Technicals Digital Production
A Level Apprenticeship Design and
Media and Broadcast IT & Digital Development
Media Studies Assistant Pathway Media or
(Level 3) (Level 3) Media, Broadcast and
{Level 2 and 3) Production
- . (Level 3)
ot
ey 9
Full Paper )
~ nclass Trial Exam Unit R093: Media Industry Unit R093: Media Industry
Reviewing each topic, focussing on Topic Area 4: Distribution - - .
B ) ) i - Topic Area 3: Pre-Production Planning
common misconceptions, tricky considerations Work ol ) D : dt tid
; ; ork planning, Documents used to support ideas
topics, attempting past exam Distribution platforms and media to PE B PP
questionand . ) generation, 3 Documents used to design and plan
) } reach audiences, Properties and . .
understanding/applying the mark Al media products, The legal issues that affect

<cheme. formats of media files.

media.
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Unit R093: Media Industry ==

and/or engage audiences
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- - -gita\ Grap « R094 VI & Digital Graphics Topic 3 (Creating) —
VERUS ] Dtsi%nmen'ls‘:a Software tools and techniques used to create digital graphics, Software Skills
+—t ive PS Source assets for use indigital graphics, Create assets foruse Vector Graohics & Photo Editin sT(iIIs re-canin
RO97 IDMP Task 1 in digital graphics, Modify images and other assets, i Fl T g ) _p
preparationfor second live assignment.
Techniques to save and export visual identity and digital
graphics.

Licences and permissions to use assets sourced from,
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ROS7 IDMP Topic 2 (Creating) Leamning
Technigues for sourcing suitable assets Staticimage assets,
Audio assets, Technigues torepurpose audio, Movingimage
assets, Interactive assets, Product folder management,
Techniques to create IDMPs, Exporting/publishing finished
interactive digital media products.

g

Software Skills
Video Editing, Audio Editing, Vector Graphics,
Photo Editing skills the theory development.

ROS7 IDMP Topic 1 (Planning) Learning

The format types of interactive digital media, Content usedin interactive

digital media, Hardware devices used to access interactive digital media,

Methods of user interaction within interactive digital media, Features of

interactive digital media design, Conventions of interactive digital media,

Creativity in interactive digital media, Pre-production documentation for
interface and content planning.

GCSE Equivalent
Level 2D* - Grade 8.5
Level 2 Distinction —Grade 7
Level 2 Merit—Grade 5.5
Level 2 pass—Grade 4
Level 1 Distinction —Grade 3
Level 1 Merit—Grade 2
Level 1 Pass—Grade 1

on Task // Exam Revision

FINAL GRADE: R082, R085 & R087 Assignment Portfolios (25% Each) // RO81 Written Exam (25%)




